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Introduced by the Council President at the Request of the Mayor:
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RESOLUTION 2008-1100-A
A RESOLUTION CONFIRMING THE MAYOR’S  MERGEFIELD re_if_so  RE MERGEFIELD re_if_so APPOINTMENT OF DENNIS WADE TO THE JACKSONVILLE HUMAN RIGHTS COMMISSION, PURSUANT TO CHAPTER 60, ORDINANCE CODE, FOR A SECOND FULL TERM TO EXPIRE DECEMBER 31, 2011; PROVIDING AN EFFECTIVE DATE.


BE IT RESOLVED by the Council of the City of Jacksonville:


Section 1.

The Council hereby confirms the Mayor’s re MERGEFIELD re_if_so appointment of Dennis Wade to the Jacksonville Human Rights Commission, pursuant to Chapter 60, Ordinance Code, for a second full term to expire December 31, 2011.


Section 2.

Effective Date.  This resolution shall become effective upon signature by the Mayor or upon becoming effective without the Mayor’s signature.

Form Approved:

____/s/ Margaret M. Sidman__________ 
Office of General Counsel

Legislation Prepared By:
Margaret M. Sidman 
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Dennis Wade

2511-2 Whispering Woods
Jacksonwville, FL 32246
Tel. (904) 997-1868
E-mail: dwade88@hotmail.com

OBJECTIVES:
To secure a leadership position encompassing.

s An unsurpassed commitment to quality and professionalism, directly impacting
company 1mage and customer loyalty.

e Analyze and anticipate needs, goals and strategies on operational, developmental and
strategic levels.

QUALIFICATIONS:

Successful Senior Operations & Sales Manager qualified for opportunities within an organization
that will benefit from visible achievements in Sales and Marketing.

Successful Teams Developing
Marketing Strategies

Sales Planning

Hotel Operations

Creative — Inventive — Innovative
Strategic Planning

Project Management
Written/Oral Communication

PROFESSIONAL EXPERIENCE:

The Florida Star

Sales and Marketing Director — 2006 — Present

Create marketing opportunities for Jacksonwville’s oldest and larges African American newspaper.
Devise strategies to attract potential advertisers and maintain clients. Increase ad sales by
building strong relationships with local businesses. Create opportunities to make the newspaper
popular and prosperous.

Self Employed Jacksonville Florida

Independent Meeting Planner — August 2001 — June 2006

Assist orgamzations with selecting cities and hotels for national, state and local meetings.
Negotiate hotel and meeting facilities contracts. Liaison with convention suppliers and national
and state convention directors

Meeting Planner — August 2001 — Present
Assist 1n selecting cities and hotels for state and local meetings. Negotiate hotel and meeting
facilities contracts. Liaison with the National and State convention directors.

Adam’s Mark Hotel, Jacksonville, Fl

Senior Sales Manager — December 1998 — June 2001

Organized the pre-opening of the sales office as the first sales manager by developing awareness
n the National Market Place. Assisted the general manager and director of sales in positioning
the Adam’s Mark Hotel and the City of Jacksonville as a new and exciting second tier convention
destination. Handled national associations, Washington DC — Mid — Atlantic region. Top sales
person in room mght production for 2 ', years.

Hpyart Hotel, Atlanta, GA

National Sales Manager — June 1997 — November 1998

Developed and solicited accounts 1in the mid-level markets. Quarter Manager; review all business
for first quarter. Generated new business through sales trips, tradeshows and bid presentations.

Omni National Sales Office, Atlanta, GA

National Sales Manager — May 1996 — May 1997

Developed and solicited national accounts from the Southeast Region. Generated and prepared
leads for Omni Hotels. Imitiated and conducted independent and joint bid presentations.
Attended conventions, tradeshows and other industry events. Acted as Liaison between chents
and Omn1 Hotels.

Westin Hotels & Resorts, National Sales Office, Washington, DC

National Accounts Manager — May 1994 — May 1995

Represented seventy-eight Westin Hotels and Resorts nationally and internationally. Sohicited
and developed national accounts through total penetration of markets to maximize market share.
Established and maintain partnerships between Westin Hotels and national accounts.
Independently prepared sales leads and maintained continuous network of communications.
Conducted company, industry activities and special projects exercising creative marketing tactics.

The Westin Hotel, Renaissance Center, Detroit, MT

National Sales Manager September 1988-May 1994

Developed social, military, ethnic, rehigious and fraternal markets. Discovered new business
through sales trips, conventions and tradeshows. Conducted site inspections for potential client
and bid presentations, independently and with the Convention Bureau. Assisted in developing
marketing strategies to promote Detroit as a convention destination.

Sheraton New Orleans Hotel, New Orleans, LA

National Sales Manager June 1982-June 1984

Organized national sales and services at the maximum level of profit through effective selection
of prospective national accounts to generate new business. Analyzed customer requirements
relative to the logistics of the occasion and presented prospective customers a comprehensive
package of the facilities offered by the hotel.

Washington Area Convention and Visitors Association, Washington, DC

Convention Sales Manager July 1978- May 1982

Planned, developed and promoted the Washington, DC area facilities to locally and nationally.
Promoted conventions of various social, political and industrial groups. Investigated and
maintained current data on plans of all groups who might utilize city facilities. Collaborated with
and assisted convention coordinators, meeting planners and various hotel sales staff.

EDUCATION:

¢ Howard University, Washington, DC — Business Administration
e U.S. Air Force — Communication Specialist




